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Putting your best self forward

Actress Irene Santiago motivates, encourages students for the future
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reach students.

She shared how many think acting is all
about appearing on the red carpet.

“Well that’s cool, but do you know how
long it took to get there,” she said. “Nobody
is an overnight sensation.”

Santiago admitted she wasn’t born
wealthy and didn’t have connections to get
into acting. She said her family of nine,
which included seven siblings, was very
poor. Santiago’s parents were from Puerto
Rico.

At age 10, her mother quit school to help
provide for her family while her father quit
at 17, said Santiago.

But because of her parents’ hard work
and encouragement, things have been dif-
ferent for her.

“Your parents want something better for
you,” she said. “My parents wanted some-
thing different for me. I want something bet-
ter for my kids. The opportunities you have
today are amazing.”

Santiago stressed she started at the bot-
tom but the bottom wasn’t bad because it
provided a foundation.

And getting a good education is the foun-
dation for them, she told the students. Her
tips for having a good foundation included
being able to listen, read and speak well.

As Santiago talked, she looked down at
her shoes.

“My shoes are getting quite an interest-
ing conversation,” Santiago said. “It’s like
going to a movie and looking at the floor the
whole time. What’s the point of going to the
movie?”

She said she wanted the students to be

confident about what they are saying to oth-
ers, not just for school but throughout their
lives.

Students put what they learned in ac-
tion by making commercials. In groups of
four, they had 30 seconds to present them-
selves and their products. They produced
commercials on a variety of products and
topics.

Ultimately, the goal was for students to
put forth the effort and believe in them-
selves.

“If you don’t believe in yourself, why
should 17" asked Santiago.

Commercials were filmed by Santiago
in front of the other students in the media
center.

Before filming, she would show stu-
dents how to do blocking.

Santiago used an example of going to a

job interview to illustrate her point.

“You don’t want to be walking all over
the guy’s office,” Santiago said. “You
want to stay put, say your point and be
ready to go.”

Before yelling “action”, she encour-
aged the students to be “loud and proud.”

Later, they watched and critiqued the
commercials.

“The camera never lies,” Santiago said.
“If they (students) are mumbling, they are
going to know they are mumbling. This is
exactly what people will see when they go
out to do a job interview.”

After her time at Charity Middle, San-
tiago filmed a commercial in Raleigh and
then headed to Augusta to film The Rea-
son with Louis Gossett, Jr.

Jacqueline Hough can be reached at
Jjhough@ncweeklies.com or 910-296-0239.

Loving magazines 1s also a part of my being
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newspapers. The Vegas one was
$7 and the N&O was $5.

I was reading Mademoiselle,
Glamour and  Entertainment
Weekly. I was always excited to
see who was on the cover. It’s
not like now where you can see a
preview before the magazine hits
your mailbox. I loved the surprise
of it. Those were the days when I
was young, with no car payment
and making good tips as a wait-
ress. Life was good.

After college and getting mar-
ried, my husband challenged me
to find a way not to spend so
much money on magazines.

So using my newly learned
computer skills I found message
boards that offered great deals or
free magazines.

BE READY FOR BIG
PURCHASES DOWN THE

Fast forward to 2016: I get 65
magazines a month. I know the
mail carrier must hate me. My
neighbor once told me that if
it weren’t for me, the mailman
would never stop at our address.

I pay for 13 of those 65 maga-
zines. The rest are gifts from
friends or they just simply start
coming to my mailbox. I think I
am on some magazine secret list.

Do I read all 65 a month? No!
Some are just pass through mag-
azines. They come to my house, I
flip through them and give them
away to others. For instance, I
get Autoweek. 1 have no idea why
I get this magazine. It automati-
cally goes to my coworker Trev-
or Normile.

But each week or month, there
are certain ones I have to read. I
have to read Entertainment Week-

ly because it covers books, TV,
movies and other pop culture.

Other must-reads are Glam-
our, Essence, US Weekly, Vari-
ety, Ebony, Marie Claire, Roll-
ing Stone and Vanity Fair. 1 feel
reading those makes me a well-
rounded person.

According to the Association
of Magazine Media, in 2015 the
top 25 print magazines reach
more adults and teens than the
top 25-primetime TV programs. I
can believe this.

Whenever I travel, there are
certain libraries and thrift stories
that sell current magazines for
a quarter a piece. It makes me
happy to buy a Food Network
Magazine for a quarter instead of
almost $5. I'm happy and the li-
brary makes some money.

In addition to angering the

mail carrier, I have created an
informal magazine group. Basi-
cally, these magazines can’t stay
with me so once I get them, read
them or not read them, they have
to go to another home. They are
given to friends in Roanoke Rap-
ids, Mount Olive, at the Duplin
Times and various other people
and places.

My next trip to Roanoke Rap-
ids will include about eight Food
Lion reusable bags full of maga-
zines to take to friends. My goal
is to come home with an empty
trunk and back seat. But I know
others will give me more maga-
zines, which will fill the trunk
back up.

I don’t want to be known as
crazy magazine hoarder woman.
I mean, I love magazine a lot but
I don’t hoard them. Okay maybe

a little.

I have been told by many to
get a Kindle or one of those tab-
lets so I get my magazines there.
No. I love holding an actual mag-
azine in my hand. I love seeing
the mailbox stuffed with them as
I come home from work. It’s a
great feeling.

Sitting on the porch in the rock-
ing chair reading a magazine puts
me in a happy place. Vive la print!

So again I am a magazine ad-
dict. I’ve been one for most of my
life and it will probably continue
to the end.

Do I want to do something
about it? No, not really, but if you
need some magazines, call me or
e-mail me. I can hook you up.

Jacqueline Hough can be
reached at jhough@mncweeklies.
com or 910-296-0239.
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